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KIMBERLEY PROCESS 

CERTIFICATION SCHEME
A Presentation on Kimberley Process Certification Scheme by the Trade and Industry Department and the Custom and Excise Department was held on December 23, 2002 in our office.  Such scheme is expected to be implemented on January 2, 2003.  In the meeting, TID announced that effective immediately rough traders might register with them during office hour.  Should you need any clarification on KP Certification Scheme, You may call us at 2524-5081 or Ms. Susanna Suen of TID at 2398-5485.

Delegation to Shanghai

China Cut Promotion & Diamond Fair November 5-7, 2002

In promoting diamond trading opportunities and relationship between our members and the members of the Shanghai Diamond Exchange (SDE) in China, DFHK co-organized a Diamond Fair in the SDE from October 21-25, 2002. Our Chairman Mr. Lawrence Ma, Vice-Chairman, Mr. Willie Yiu and 13 of DFHK members attended the fair, the 2nd Anniversary of the SDE, and visited different retail markets in Shanghai. The member who participated in the trading gained first hand experience on the import/export and trading procedures. 

	Cancellation of Christmas Party


Recent years there has been a declining trend in participants in Christmas party organized by DFHK.  Therefore, the Federation will CEASE hosting future Christmas party effective from this year. Nevertheless, we wish you “A very Merry Christmas and A Happy New Year”.

CLUBHOUSE CLOSURE

Please be informed that our premise will be rented out to South Sea Pearl Consortium for design competition judgment & the Gemological Association of Hong Kong (GAHK) for DGA Gem Diamond Practical Examination on January 15  & January 23, 2003 respectively. Therefore, the office will not be available for general use on that period.  We apologize for any inconvenience caused.  

	New Year Gathering


To celebrate “the Year of the Sheep”, the Federation’s 2003 Chinese New Year Gathering will be held on Wednesday, February 12, 2003 from 12:45 to 2:30 p.m., please mark this special date on your calendar. For the first time the gathering will be held at the restaurant in the Chinese General Chamber of Commerce.  To highlight this happy day, the Committee will donate prizes for lucky draw on that day.  Please Come and celebrate with your friends in the trade and try your luck and take the valuable prices home. Details of the event will be followed once it is confirmed.
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3rd Anniversary Gala Evening

Sponsored by Fortis Bank

To celebrate the 3rd Anniversary of the Diamond Federation of Hong Kong, China, DFHK will host a Gala Dinner jointly with the Hong Kong Trade Development Council & Paspaley Pearling Pty. Ltd at the Hong Kong Convention & Exhibition Centre on March 4, 2003.  Details will be circulated at a later day.

(Special thanks to Fortis Bank, who has committed to sponsor our Gala Dinner and Table Prizes)

FOR LEASE 

5A HK Diamond Exchange Building

Rental : HK$20,0000 - 1935 ft.

The office space next to our office, suite 5A, is vacant and is available for lease.  The monthly rental is now reduced from HK$28,000 to HK$20,000 per month & the management fee including central air-conditioning is HK$8,742.  More detail is available in our office.

IMPORT & EXPORT STATISTIC

Import & Export Statistics on Polished and Rough diamonds for the period from January to September 2002 are available in our office.  Please subscribe by registering with our office.  These statistics are provided free of charge to our members.

MEMBERSHIP UPDATE

As at today, the DFHK has 205 members, which include 129 Ordinary members, 73 Voting Members and 3 Corporate Sponsor members.  In addition to the above figures, we have a total of 181 branches.

The following members resigned from the Federation effective from November 2002:-

	Ms. Yvonne Hsu
	D. I. F. Ltd.

	Mr. Iqbal Mubarak
	Dianoor International Ltd.


	Hong Kong Jewellery Study Mission To Chengdu & Chongqing (Jan 7-10, 03)
Is now cancelled


The HK Jewellery Study Mission to Chengdu and Chongqing organized by the HKTDC scheduled to be held in Jan 7-10 03 is now cancelled due to limited participants.

	SURVEY ON THE

JEWELLERY CONSUMPTION

IN CHINA


(Material provided by HKTDC, translated by Mrs. Lily Chan)

As the China market gradually opens, more and more Hong Kong Companies (including jewelers) are attracted to capture the retail potential in China.  Instigated many years ago, many of the Hong Kong jewelers had invested in the jewellery business thru join venture or franchising, they have proven their success in establishing their goodwill and branch names, especially in the Guangdong province and in major cities such as Beijing and Shanghai.  Many new comers are contemplating in exploring this vast potential market and wish to understand the consumer pattern to help them develop their marketing strategy.

For this reason, in June and July of 2002, HKTDC carried out a survey on consumer behavior in 5 major cities – Beijing, Shanghai, Guangdong and Dailin.  During the period of the survey 1,000 residents who purchased jewellery in the past year were interviewed.  Questions of this survey were developed and analyzed base on the model of the 4P – Product, Price Place and Promotion.

The result of the survey indicated that different consumption pattern is evolving and becoming more obvious base on age and their liking.  For example younger consumers tend to have impulse buying and particularly like small, stylish, and branded jewellery, patterns of these varies groups of consumers are quite parallel; they differ only on their intensity.  The result can be summarized by the 4Ps as follows :-
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◇ PRODUCT – The most popular jewellery are necklace and ring; made of platinum, diamond and gold.  For the ladies, the purpose of their purchases was more for self-gratification and found the designs attractive.  Whereas, the men generally buy jewellery as a gift to their love ones.  The goodwill and the brand name are major considerations for their acquisition.  Amount all existing brand names, especially in the medium to high quality product range, Hong Kong brands are highly regarded because of the stylish designs, reasonable pricing and quality assurance.

◇
PRICE – consumption power varies, but most tends to buy lower priced jewellery.  In the past twelve months, average price on jewellery purchases was 1,400 Yuan, and is considered as reasonable.  Amount all jewellery – rings are the most preferred product, next is the necklaces, pendent and bracelets.  The medium prices range for these products are between 450 to 1,200 Yuan.

◇  PLACE – Consumers has developed the habit of browsing in jewellery shops, especially during the holidays.  Around the Chinese New Year, Labour Day and National Day Holidays, retailers usually attained the highest sales volume; therefore retailers by and large concentrated their major promotions or sales campaigns around these festive seasons.  Jewelers prefer to be located inside department stores for the high traffic flow and are much easier to start the operation.

◇
PROMOTION – TV advertisements are the most powerful and penetrating promotion channel, second to the news on fashion trend provided by the mall/store.  Following these two methods are the newspaper ad and thru world of mouth.

Residents of different cities have diverse model on their buying pattern.  Those from major cities have higher purchasing power and tend to look for more fun and stylish design, and emphasize on the goodwill, brand image and quality.  Although, it appears to be quite similar to the pattern in Hong Kong, nonetheless, Hong Kong investors should develop their strategies based on the mode and demand of the consumers in china, and should not oblige the consumers in China to follow our mod of business in Hong Kong.  In general, we recommend the following approach:

◇
Must identify the target group and the market.

◇
Hong Kong brand name should select the medium to high quality segment of the market.  Emphasize on our unique style, design, and effective management.

◇
Since the consumers in China are quite price conscious, therefore it is important to balance the cost and design of the jewellery to meet that requirement. Remember, it is more vital to provide “Value for Money” than discount.

◇
Locating inside shopping malls and department stores are the best option for its high traffic flow.

◇
In store promotion proved to be highly effective, and TV ad can be utilize to mode the consumer behavior, however, ad design should be a bit on the subtle side.

In conclusion, Hong Kong companies have an edge in the China market, therefore do take advantage of this opportunity and explore into this region.

30th World Diamond Congress on 

October 27 – 29, 2002 in London

The 30th World Diamond Congress of the World Federation of Diamond Bourses was held from October 27 – 29, 2002 in London, England.   

Representatives from the Federation attending the Congress:

Delegates:

Mr. Willie Yiu, Mr. Charles Chan and. Mr. Sandro Sze 

Observers:

Mr. Rafael Aharoni and Mr. Tam Chiu Kit 

	Highlight from

the WFDB 30th Congress


WFDB Executive Committee and its Chairmen

1. EXECUTIVE COMMITTEE

Mr. S. SCHNITZER, President

Mr. E. BLOM, Vice President

Mr. M.H. Vaughan, Secretary-General

Mr. D. Hahn, Treasurer-General

Members

Mr. J. BANDA

Mr. J. DRIJBOOMS

Mr. F. HAGER

Mr. S. OULIN

Ex-Officio

General Counsel, Mr. D. WOOLF
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2. JUDICIAL COMMITTEE

Mr. M. WERTHEIM, Chairman

3. PROMOTION COMMITTEE
Mr. E. BLOM, Chairman

4. TRADE DEVELOPMENT COMMITTEE

    Mr. F. HAGER, Chairman

HPHT (High Pressure/High Temperature)

The Congress in its resolution, dated October 29, 2002, pertaining to Polished Diamonds, strongly reiterated the following points to WFDB members: -

· Of the duty to disclose treatments and in particular HPHT;

· Failure to do so will automatically result in a severe sanction, which can take the form or lead to an expulsion.

· It is of absolute necessity for bourses to act immediately and to implement a severe sanction procedure against the wrongdoers.

· We furthermore request the co-operation of the Gemological Laboratories in identifying the wrongdoers and informing the bourses accordingly.

Joint WFDB and IDMA resolution supporting the Kimberley Process

A joint resolution, endorsing the Kimberley Process and outlining the system of warranties and the code of conduct that will be implemented by the world diamond industry was unanimously adopted by the WFDB and IDMA general assemblies. Participating in the WFDB-IDMA joint session were Abbey Chikane, the chairman of the Kimberley Process, and Ambassandor J.D. Bindenagel, the special negotiator for conflict diamonds at the U.S. State Department.

Each member organization undertakes to require its members to:

SYSTEM OF WARRANTIES:

	Make the following affirmative statement on all invoices for the sale of rough diamonds, polished diamonds and jewelry containing diamonds. “The diamonds herein invoiced have been purchased from legitimate sources not involved in funding conflict and in compliance with United Nations resolutions.  The seller hereby guarantees that these diamonds are conflict free, based on personal knowledge and/or written guarantees provided by the supplier of these diamonds.”


Mr. Willie Yiu, Chairman of our manufacturing Division Management Committee recommend that all members to prepare a chop with the above mentioned wordings to be used in the invoices after the implementation of the Kimberley Process.

According to the code of conduct outlined in the WFDB/IDMA joint declaration, members of diamond exchanges are committed not to buy any diamonds from firms that do not include the above statement on their invoices; not to buy any diamonds from suspect or unknown sources of supply, or originate in countries that have not implemented the Kimberley Process Certification Scheme; not to buy diamonds from any source that, after a legally binding judicial procedure, has been found to have violated government regulations restricting the trade in conflict diamonds; not to buy diamonds from any source that, after a legally binding judicial procedure, has been found to have violated government regulations restricting the trade in conflict diamond; not to buy diamonds in or from any region that is subject to an advisory by a governmental authority that conflict diamonds are being produced or are available for sale; not to knowingly buy or sell or assist others to buy or sell conflict diamonds; and to ensure that all employees that buy or sell diamonds are well informed regarding trade resolutions and government regulation restricting the trade in conflict diamonds.

Presidents’ Meeting 2003 & Congress 2004

It was decided that the 2003 Presidents’ Meeting would be held in Tel Aviv.  If there would be a decision to the contrary the Presidents’ Meeting would take place in Johannesburg. It was further decided that the 31st World Diamond Congress would take place in 2004 in New York.

Far East Market Report

By Eddie Tsang and Like Chen-Joncas 

November 2002

HONG KONG:
Compared with last month, the local market has slowed down a lot.  Though popular items are still moving well, demand in general is down, especially for bigger sizes.  Business volume has dropped 10-15%, mainly due to the following factors:
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i. It should have been a good season for the Fair Eastern area but demand has been weak due to individual problems in each country.

ii. Demand from local jewellery manufacturers is down due to less orders from American clients, particularly in better ranges of jewellery.

iii. Business has slowed a bit in China and demand is very concentrated on 2-3 sizes, in very narrow ranges.

iv. Local retail is still very quiet and people are pessimistic for next year.

Polished prices are stable to weak, depending on size. Dealers are willing to give a few percent discount on pointers if they can sell big quantities.  Indian wholesalers are having even bigger headaches.  They are asking for bigger discounts and also for credits of 6-8 months.  

Local stock levels are a little bit higher as a lot of Israeli companies ship goods to their Hong Kong office/agent to help market their pointers.  More Indian goods have also moved to the local market after Diwali and people anticipate yet more coming in. Local stocks are pilling up.

Far Eastern wholesale polished business is estimated down perhaps 20-25%.  This has been compensated by the growth in China business which has increased a lot.  It is estimated that total polished sales at wholesale level in China are between $550-600m this year.  It is expected to increase very rapidly in the coming year.

POLISHED:

4-8 GRS

Demand for 6-8 grs in better quality is steady, as are prices.  Supply of 2 caraters better quality is limited.  4 grs with certificate have started to move well recently.

2-3 GRS

3 grs are quiet for both better and lower quality.  2 grs better quality are still moving but meeting price resistance.  Dealers are willing to give 3-5% discount compared with last months.

THIRDS – FIFTHS

Business in thirds and quarters has been quiet for better quality but moving OK in lower quality ie. S1 2-3, which is probably for the American market.  Fifths seem to be slower as demand from China seems to be down.

6 PCT – 10PCT

6/1 are still very hot and prices are firm.  1/10 are also moving fast but it is not easy to make money as buyers in China are reluctant to offer International market prices.

-11

Better quality (from sawn material) –11 has been in general moving okay, particularly in –11+8.5.  Supply for –6.5+4 is limited in the market.  –4 in better make has slowed down a lot due to slow Swiss business.  They are buying a very selective range, ie. 1.40/1.50 mm, anything bigger or smaller is not acceptable.

In Indian goods –11 has slowed down across the board.  Some of ranges of goods are oversupplied.  –11+8.5, better quality goods have improved, with demand concentrated at $325-350; -8/5+6 demand is average.  Prices in general are steady but meeting resistance at $300-315.  –6+4, limited supply in well made goods.  Prices are therefore quite firm.  Replenishment in these sizes is not easy.  –4 has been slowing down in better ranges but is in good demand in lower quality.

ROUGH:

Ranges of rough for the local market are in shortage.  Dealers are selling at higher premiums each sight.  The situation is difficult for small manufacturers in China as the polished prices there are not moving in line with the outside world.  On the other hand they need to pay an even higher premium for the rough.

More small people are sniffing around on the Antwerp market to buy rough but most of them are disappointed.

-3 grs +9 is the hottest item as the relevant polished is in shortage.  3-4 grs are required very selectively.  Anything above 4 grs is quiet.

-11+6 is regarded as an area for “only work but no rewards”.  –6:although the relevant polished is slowing down, there is still good demand for rough.
CHINA:
Both wholesale and retail have slowed down in November for no particular apparent reason.  The hot items are still 1/10 & 1/10 & 1/6.  Pointers are sluggish and –11 are not very popular this month.  However, people think the present situation will not last long.  There is optimism for the coming month as:

i. the general economic situation is good.  GDP is expected to be up 7.5%;
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ii. The political situation is good and steady.  Capitalists are invited to be members of the Communist Party and political correctness will not be measured by how rich the man is.  This should mean that people will not be afraid to be rich and will be brave enough to spend more money on luxuries;

iii. Shanghai will host the 2008 Expo and the construction of the Universal Theme Park will further stimulate the local economy.

iv. Good seasons ahead, ie. Christmas, Chinese New Year.

FAR EAST:

Taiwan is quiet.  Not too much activity.  Korea is slower than last month.  Indonesia and Malaysia takes much longer to recover.  Philippines are okay and expected to have good business before Christmas.

Business activities in Vietnam and Cambodia have been active but people there have started to ask for terms.

· End of report  –

Jewellery Shows

March 21 to 24, 2003

Shanghai International Diamond Trade Fair

Shanghai Int’l Exhibition Centre, Shanghai

Contact:
HK (Asia) Exhibition Co., Ltd. 

Tel: 2591 9823
  Fax
: 2573-3311

E-mail:  promotion@hka.com.hk
April 24-27, 2003

Jewelry Shanghai Expo 2003

Contact: Gemmological Association of China


      Mr. Hou Jie & Ms. Jessie Niu

Tel:  (86-21) 6352 1163


Website: http://jewelry.broex.com

**** Courses (GIA) ****

In-Class  Diploma Program

Course
:
Graduate Diamonds (Cantonese)

Date

:
January 7-April 1 (Tue/Thur)

Hours  
:
6:45 pm – 9:45 pm  (60 hrs)

Fee

:
HK$26,8,000

Course
:
Graduate Diamonds (Cantonese)

Date

:
April 3-June 19(Tue/Thur)

Hours  
:
6:45 pm – 9:45 pm  (60 hrs)

Fee

:
HK$26,8,000

Course
:
Graduate Colored Stones (Cantonese)

Date

:
January 8-June 20

Hours  
:
6:45 pm – 9:45 pm  (175 hrs)

Fee

:
HK$60,500

Core Gemology Extension Class

Course
:
Diamond Grading (Cantonese)

Date

:
Jan 14-Feb 20 (Tues/Thur)

Hours  
:
6:45-9:45pm (35 hrs)

Fee

:
HK$8,000

Course
:
Diamond Grading (English)

Date

:
Feb 24-28 (Mon-Fri)

Hours 
:
9:30 am-5:30 pm (35 hrs)

Fee

:
HK$8,000

Course
:
Diamond Grading (Cantonese)

Date

:
April 10-May 27 (Tue/Thur)

Hours  
:
6:45-9:45pm (35 hrs)

Fee

:
HK$8,000

Course
:
Gem Identification (Cantonese)

Date

:
Jan 13-Feb 12 (M/W/F)

Hours  
:
9:45am to 5:30 pm (35 hrs)

Fee

:
HK$8,000

Course
:
Colored Stone Grading (Cantonese)

Date

:
Apr 2-Apr 16  (M/W/F)

Hours  
:
6:45-pm to 9:45 pm (21 hrs)

Fee

:
HK$6,400

Course
:
Pearl Grading  (Cantonese)

Date

:
Mar 1 (Sat)

Hours  
:
9:30am to 5:30 pm (35 hrs)

Fee

:
HK$1,700

For more information or enrollment, please call GIA at (852) 2303-0075    Fax: (852) 2334-0567

-  
End      -
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